Social comparison and depression: company's effect on misery.
In this article, two studies examine the social comparison processes of depressed and nondepressed college students. In the first study, subjects' preferences for information from others were assessed after they had received a manipulation intended to improve or worsen their mood states. The responses of the depressed subjects provided evidence of downward comparison, as they indicated a preference for information from people who were experiencing negative affect--but only when they themselves were also experiencing relatively negative affect, and not when their moods had been temporarily improved. In the second study, subjects' moods were assessed before and after they had received information indicating another person was currently experiencing very negative affect. This information had little effect on the nondepressed subjects, however, the mood states of the depressed persons improved after they read the information. In general, the results indicate that realizing that others are doing worse may help depressed persons to feel somewhat better.